Introduction

The purpose of these articles, commissioned by the Church Army Training Team, is to have an
accessible tool for the training of pioneer evangelists in contemporary Ireland. The logic behind
the design of these articles is based on the following points of consideration:

Ireland is a land of stories, so a narrative is important for the articles.

They must be pedagogical, drawing the reader to reflect on what is being read.

They must be academically robust, introducing theory as well as narrative.

They must be contextual to the reality of modern Ireland, specifically to the changing
religious landscape of the island of Ireland.
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With these in mind, we have developed three articles that focus on three specific aspects of a
pioneer evangelist. Using the document Kingdom Calling (2003), we identified three types of
vocations for evangelists: relational, social and ministerial. We found these categories helpful in
designing what each article will address, and although we are changing the terms slightly, we are
using them in the following way:

Case Study 1: Sligo Centre of Mission

In this article we reflect on the work of Sligo Centre of Mission and their use of relationality as a
basis for mission. We identify three levels where relationality is used in Sligo: the interpersonal,
the professional and the national levels. We also discuss the theoretical implications of
relationality within a secular context, identifying uncoupling theory (also known as social
differentiation) as a useful framework for understanding why relationality as a basis for mission is
ideally suited for an Irish context.

Case Study 2: Newry Centre of Mission

In this article we reflect on the work of Newry Centre of Mission and how the Pioneer Evangelist
used his vocational aptitude and training as a fitness coach to create points of connection with
young people in Newry. We also reflect how these points of connections can relate to a wider
evangelistic framework. We finish by exploring how personal vocation can be a catalyst for
evangelism through the theoretical lenses of pre-evangelism and initiation theories.

Case Study 3: Cork Centre of Mission

In this article we reflect on the work of Cork Centre of Mission and how the Centre uses strategic
thinking and management concepts to facilitate their organisational work, namely, the use of
strategic preparedness, and how that affects their evangelism. We also explore how the work of
Cork Centre of Mission can be understood within the theoretical framework of rational choice
theory of religion.



Ilesign of the articles.
Each article follows a similar format:

1. Introducing the context the Centre of Mission is Organizational
working in;

2. Introducing the Centre of Mission and how they Vocational
relate to their context;

3. ldentifying key principles of their work; Relational
4. Drawing in any wider theoretical implications of
these principles.

The articles finish with a conclusion and a list of questions
for discussion.

Although each article is designed to be independent from
the others, they can also build upon each other, with the
relational at the centre, affecting the vocational, and
both affecting the organisational. This perspective can also be reversed, with the organisational
affecting the vocational, and both affecting the relational (figure 1). This logic is intentional, as
all three categories are found within the work of the pioneer evangelist.

In addition to the final set of questions, each article contains section specific questions, except
for Case Study 3 where they are assumed. These questions are meant to be starting points of
discussion and not a thorough list of questions.

Appendices

In addition to the articles, Church Army’s Research Unit has provided an exhaustive survey of the
area of operations for each Centre of Mission. These are added to the articles as Appendices A,
B and C. Please note that the quantitative data in the articles was not drawn from these surveys,
as the surveys focus only around the area of operations.



